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15th of June sees the return of the group’s  
annual event, pt18. It’s the biggest one yet, See 
the guest speakers and the exciting new topics 
on the day. You won’t want to miss this.

Read how pure technology group collaborated
with Superbreak to design a PaaS solution that
has significantly improved their IT operations.

The group’s people are its greatest asset. Read 
all about the strides pure technology group 
is taking to provide training to our people 
through pure academy.
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As a business, we are constantly striving for improvement, no matter how big 
or small. Our Senior Leadership Team are working hard with their teams to 
give our dedicated and loyal customers the best ‘service experience’ ever. Our 
NPS score 94% reflects the time and effort that goes into our commitment to 
‘service quality’.

Our business continues to go from strength to strength. Headcount will hit the 
wonderful milestone of ‘100’ over the next few weeks. As you know, we are 
not in the business of standing still! More exciting developments for the group 
will be announced over the coming months. Keep your eyes pinned on our 
social media channels for all of the latest news.

We are now into the final quarter of our financial year, so all hands to the 
pump ensuring that we finish the year strong, enabling us to take that positive 
momentum into our next financial period.

As always, massive gratitude and respect to our epic team. We have a bunch 
of caring, friendly, ambitious and thoughtful people, breaking new ground and 
raising the bar on a daily basis! Our commitment to quality, reliability and 
actually doing what we say we will, without sacrificing service is what sets our 
team apart from the rest.

Furthermore, none of the above is possible without the continued support 
and encouragement from you, the lifeblood of our business, our valued 
customers. We are eternally grateful for your business, and look forward to 
long term relationships with you all.

Enjoy the read.

Many thanks

Stephen O’Brien
CEO 

Stephen O’Brien
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“The pure technology 
group’s people are its 
greatest asset” 

– this mantra is disseminated by all involved 
in the group, from the operational support 
teams to the CEO and the Board of Directors.

This can be evidenced in the investment of 
time and effort that goes into designing, 
developing and implementing training 
through the pure academy. (PTG’s training 
program)

The academy has implemented a robust 
learning and development plan for all with a 
variety of topics covered within workshops.

Training sessions range from hard skills 
such as excel and time management to the 
softer skills required to manage people and 
situations including perceptions and mindset.

PTG’s Senior Leadership Team (SLT) has been 
a major focus recently and will continue to 
be so ensuring that all our leaders have 
the opportunity to reach their potential 

whilst learning from colleagues, sharing 
experiences and receiving guidance on all 
aspects of people management.

Our ‘day at the academy’ development day 
has been attended by all of our people and 
any new members of our teams are invited 
to attend, usually within two months of 
employment.  The workshop runs for a full 
day and covers many aspects of customer 
service including:

Feedback from the learning and 
development opportunities provided by the 
academy is always acted upon and many of 
our workshops and modules have developed 
session by session as we constantly strive to 
ensure our workshops are relevant, effective 
and provide the learning that has been 
requested.

All workshops provided by the academy are 
interactive, full participation is part of the 
objective and fun is top of the list.  As our 
facilitators say, if only one person walks away 
with something new in their “toolbox” this 
can be considered a job well done. 

academy
pure

Anne Davison
HR Executive 

• its importance
•  why our service experience 

needs to be the best it can 
possibly be

• first impressions
• meeting needs and expectations
• non verbal communications
•  telephone standards and 

responses
•  role play – dealing with 

customers concerns
•  LAST (we keep this acronym to 

ourselves so those that haven’t 
attended don’t get a sneaky 
preview).



pure technology group (PTG) would like to 
welcome Mike Chambers to the Group as 
Regional Sales Director. We caught up with 
Mike for a Q&A to find out more about what 
skills and experience he’s going to bring to 
the Group. 
 
What are your biggest accomplishments? 
 
Growing my previous business from £200k 
to £86m revenue, winning a £36m purchase 
order from the MOD, and managing to raise 
4 fantastic children. 
 
What skills will you bring to your new 
role? 
 
Experience of working with large 
organisations, team management, industry 
experience, channel knowledge, and 
integrating a new team into the pure 
technology group way of thinking. It’s always 
a challenge opening an office in a new 
geography, but having previously opened a 
UK office for a German company, and a York 
office for a Southern-based organisation, 
opening a southern office is a new and 
exciting challenge.
 
How long have you worked in the IT 
industry?
 
22 and counting. My first role was telesales 
for a consumables reseller based in Sydney, 
I can still remember HP 51626A……….Deskjet 
500 ink cartridge.
 
Why did you choose pure technology 
group?
 
I was keen to join a company that wasn’t 
an LSP, embraced new technology, was 
successful already but would also benefit 
from my contribution. Culture is the most 
important criteria for me. Happy people who 
love their job, work hard and deliver great 
customer service – that’s what I saw in PTG. 
OB is a great guy who leads a team of great 
people, I couldn’t resist the opportunity to 
join and expand our footprint in the south of 
the country.
 

What is your academic background?
 
A-levels, I studied South East Asian studies 
at the University of Hull – which was very 
interesting, however, I have never utilised 
any of this knowledge in the IT Industry! I’ve 
also passed lots of multiple choice vendor 
exams. 
 
What is your work history background? 
 
Insight for 5 years, COMPAREX for 14 years 
and Bytes for 12 months prior to joining pure 
technology group.
 
What will be the most challenging aspect 
of your role? 
 
Integrating the Southern Sales function in 
all aspects of HQ and ensuring we take a 
full part in the head office workings. Luckily 
many vendors are based in the south and 
very keen to work closely with PTG, our team 
and our customers.
 
Where do you see the pure technology 
group in 5 years?
 
As an Industry leading technology provider 
with multiple offices in the UK, managing 
and delivering IT solutions for corporate 
and public sector customers with a high 
growth rate – but without losing sight of the 
company culture and principles.
 
What impact will you have on the group’s 
growth? 
 
We plan to open an office in the South, hire 
6 new sales heads in the first few months 
and win lots of new customers.  With a fully 
self-sufficient office to come in the next 12 
months. This is a very exciting time in the 
growth and expansion of pure technology, 
I’m very lucky to be part of it.
 
What motivates you? 
 
Success, recognition, seeing my team 
perform and feeling part of a large supportive 
and profitable organisation. Delivering valued 
solutions to happy customers.

Describe yourself in one word? 
 
Groovybaby.
 
Name an experience that has challenged 
you and how you overcame it? 
 
The death of my wife from cancer 3 years 
ago. I learnt how to cook, clean, iron and 
pretend I’m asleep when the kids call me.
 
What do you like to do on your days off? 
 
Travel, going for days out, cooking, skiing and 
track day driving.
 
Anything else you want to add? 
 
pure technology is currently recruiting in the 
London area – so if you are looking for a sales 
position, and would like to join a fantastic, 
fast-moving company with big plans for 
growth, please get in contact via our website.

Beatles or Metallica?
Metallica
Pizza or Burgers?
Burgers
Harold or Kumar?
Kumar
Marvel or DC?
Which one is Wonder Woman?
BMW or Mercedes?
BMW
Summer or Winter?
Summer
MP3 or Vinyl?
Vinyl
LA or NY?
NY
Harry Potter or Lord of the Rings?
Harry Potter

Rapid fire 
questions:

Q
A&

Mike
Chambers

with
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people
The group is pleased to welcome   
14 new starters to the team this 

quarter.

George Antcliff
Service Desk Engineer

Wakefield

Fern Milford
Contracts Manager

Wakefield

Scott Carney
Account Manager

Leeds
(returning)

Susan Turner
Account Manager

Leeds

Dominic Lyons 
Technical Consultant

Leeds

Mike Chambers
Regional Sales Director

London

Robert Eyton-Jones
Business Manager

Wakefield

Jake Kinsella
Service Desk Apprentice

Wakefield

Mark Rice
Account Manager

Leeds

Leigh Clarke
Business Development 

Manager
Wakefield

Andrew Robinson
Senior Engineer

Wakefield

Phillip Atwell-
Skevington

Account Manager
Leeds

Craig Wilson
Account Director

London
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Hayley Hopkinson 
Buyer
Leeds

(returning)



pure technology group (PTG) is 
proud to announce that it has 
been working with the RSPB 
over the last year to develop 
their plan to create a more 
flexible and mobile workforce.

The RSPB is a progressive, forward-thinking 
organisation and it is an honour for PTG to 
work with the charity on such a ground-
breaking project.
 
The result is a contract for endpoints 
(laptops and two-in-ones), peripherals, 
support and deployment over the next 3 
years. The RSPB is focused on technical 
progression with true value foremost. The 
RSPB staff and volunteers can share their 
workspace via the new devices across the 
UK, providing flexibility to transform from 
a traditional workspace and introduce 

a more collaborative and productive IT 
environment. Fundamentally this will help 
their mission to save nature and maximise 
their budget.

During the planning process, all 
requirements were carefully analysed for 
environmental impact, which was hugely 
important for the RSPB. All logistics, 
packaging, training and disposals are 
planned with the lowest carbon footprint 
possible. 
 
Following an exacting tender process 
including; device evaluations, vendor 
trials, environmental impact assessments 
and commercial bid, the RSPB chose PTG 
as the right partner to work with them on 
the project.

Ben Morriss, Supplier Manager at the 
RSPB, commented:
 

“We were impressed by PTG’s enthusiasm 
and creativity. It’s clear they’re a group of 
passionate people who genuinely care 
about their customers wants and needs. 
This passion remains to be consistent 
with everyone at PTG.  This was made 
clear after reading their tender proposal 
and receiving a presentation that 
proved the brief had been read fully and 
understood. We have previously worked 
well with PTG with a standard supplier/
customer relationship, and this hardware 
refresh contract further develops that 
to create a partnership that fulfils both 
parties’ requirements. The project 
provides a solution that future-proofs the 
organisation, enabling us to equip our 

workforce with the technology required 
to help them save nature.  We weren’t 
sure about exactly what we wanted 
and every aspect of PTG’s plan gave us 
confidence that they’re able to deliver 
whatever we decided. We look forward 
to this project starting in the coming 
months and we have no doubt PTG is the 
correct partner for us.”

 
The OneTeam mantra of PTG was a huge 
part of the success of the proposal with 
every department from Consultancy to 
Procurement playing a key role towards 
securing this landmark deal for the 
group. Ben Green, Sales Manager at pure 
technology group, commented:
 

“When we finally received the news 
that we had won the tender, the RSPB’s 
project team and I discussed some of 
the many reasons we were successful, 
particularly when we were competing 
amongst some of the giants in our sector. 
3 things stood out: our agility, confidence 
and passion. We are immensely proud 
to be working with the RSPB on this 
transformational project and the whole 
team involved throughout the tender 
process should take huge credit for this 
achievement.  Special thanks should also 
be given to Steve Everiss who led the bid 
process.”

Ben Green
Sales Manager

5

RSPBspreads it’s wings
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In 1955 the Soviet Union and the USA 
competed to be the most dominant nation 
in space flight technology. Dubbed the 
‘Space Race’ the rivalry brought with it 
advancements in technology and resulted 
in one of the most defining moments in 
history; the moon landing in July 1969.

In 2004 space exploration was made 
commercially legal and today in 2018 space 
is no longer a government lead frontier. 
Businesses with money to invest are jumping 
at the chance to innovate in the sector and 
push the boundaries of spaceflight. 

Elon Musk, CEO of both Tesla and SPACEX 
is a figurehead at the forefront of the 
development of new spaceflight technology. 
In recent news, SPACEX launched a Tesla 
Roadster into space to test the capabilities 
of its Falcon Heavy rocket. 

SPACEX has set itself some ambitious 
goals, one of which is to send their first 
cargo mission to Mars in 2022 with the 
intention to confirm the habitability of 
the planet and lay the foundations for 
life supporting infrastructure. A second 
mission, targeted for 2024 will then focus 
on building a propellant depot and begin 
the preparations for future crew flights. 
Musk’s ultimate vision is the colonisation 
of mars, his estimation is that in roughly 40 
to 100 years there will be a population of 1 
million on the red planet. 

“You want to wake up in the morning and 
think the future is going to be great - and 
that’s what being a spacefaring civilization 
is all about. It’s about believing in the 
future and thinking that the future will 
be better than the past. And I can’t think 
of anything more exciting than going out 
there and being among the stars.” 
– Elon Musk, CEO of SPACE X 

Orbital Sciences, Blue Origin and Virgin 
Galactic are all making significant leaps into 
commercialising spaceflight. Most recently 
Blue Origin’s Shepard 2.0 booster has had 
successful test flights and aims to bring 
commercial spaceflight to tourists as soon 
as the end of this year. 

The Blue Origin New Shepard 2.0 features 
six observation windows which are the 
largest to be constructed on a spacecraft. 
The reusable rocket was also the first of its 
kind to make a successful vertical landing 
in 2015 although the more famous SPACEX 
falcon 9 booster is more widely known for 
this feature.  

Virgin Galactic has seen significant delays 
in getting its commercial offering off the 
ground. Their SpaceShipTwo, meant to 
launch its first commercial flights in 2013, 
has seen delays. The positive test flight 
results in 2017 show signs of success and 
Virgin Galactic are now hopeful of a launch 
this year. 

SPACEX is planning to phase out all of its 
rockets including the just launched Falcon 
Heavy, replacing them with the BFR ‘Big 
F***ing Rocket’. When stacked together, 
the BFR rocket and spaceship will stand 
348 feet high and be the most powerful 
spacecraft ever built. The spaceship will be 
capable of transporting 100 people to Mars 
whilst being reusable for mutiple missions.

There is a contagious optimism from the 
industry that shows promise for what the 
future of civilisation may be. However, it’s 
clear that at present we’re not ready to take 
the leaps required just yet. Spaceflight is 
edging ever closer to reality. The question is 
no longer if, but when? Hopefully we’ll see 
some success within next 12 months. 

Zebby Hussain
Marketing Assistant

the new 
space race

CEO: Elon Musk
Rocket: B.F.R
Thrust: 52,700kN
Mission: Mars

CEO: Jeff Bezos
Rocket: Sheperd 2.0
Thrust: 490kN
Mission: Space Tours

CEO: Richard Branson
Rocket: SpaceShipTwo
Thrust: 270kN
Mission: Suborbital Flights
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Last year pt17 brought you ground-breaking 

technologies from 12 of our global partners 

– with UK exclusive demonstrations of 

Convergence, EV and VR products plus much 

more.

This year, pt18 is going to be our most 

original event to date. Join us on June 15th to 

experience future technologies from some of 

the world’s leading brands – you won’t want 

to miss this.

 

Visit us online via tptg.co.uk/pt18 to secure 

your space. Follow us on social media for 

more exciting announcements.

#JoinTheInnovation

Hyperconvergence.

Drones.

Security.

Blockchain.

Mobility.

Augmented &
Virtual Reality.

Internet of Things.

AI & Advanced
Machine Learning.
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agenda +
after party.

guest
speakers.

Jamie Bartlett. Will Greenwood.

Neil Sawyer.
HP.

Sarah Shields.
Dell EMC.

David Tweedale.
Mimecast.

Liam Hopwood.
Mimecast.

Journalist and tech blogger
for The Telegraph.

England Rugby World
Cup Winner

agenda. time. event.

@WillGreenwood@JamieJBartlett

this years
partners so far... 
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The starting point for this article was a 
google search of the question ‘does Citrix 
have a future?’. The first page of Google 
lists a mix of news articles over the last 
year that either praise the organisation 
for its new product releases or paint 
a doomsday picture for how Citrix is in 
serious trouble. Naturally, this doesn’t 
evoke much confidence in the company, 
its product offering or it’s foreseeable 
plans for the future. 

In 2015 Citrix cut around 900 jobs 
following a drop in profit and shortly 
afterwards, then CEO, Mark Templeton 
retired (with investor influence), a 
process during which the company tried 
to sell itself. More recently, news has 
been mixed. Layoffs across Citrix offices 
continued across 2017 as well as further 
board-level changes with yet another 
CEO change. 

Although dramatic cut backs have been 
made, profits have steadily turned 
around after a key realignment in product 
focus pushing a greater emphasis on 
mobility. Citrix’s best known field, Virtual 
Desktop Infrastructure (VDI) has seen its 
share of competition from the likes of 
VMware’s Horizon. Citrix’s XenApp and 
XenDesktop products have struggled, 
but with the growth of cloud computing 
could the concept of VDI transfer to the 
cloud?

The potential for cloud-based VDI is huge. 
Whilst Citrix’s traditional forté was based 
around desktop virtualisation products, 
the growth of cloud and in particular the 
potential of Desktop-as-a-Service (DaaS) 
highlights potential for products such as 

XenApp and XenDesktop to be cloud-
hosted rather than hosted on-premise 
or a traditional DataCentre.

The popularity of Microsoft’s Azure 
cloud platform has surged in recent 
years with Microsoft themselves 
previously offering RemoteApp-as-a-
Service through the Azure platform. In 
2016 Microsoft announced they would 
be scaling back support for the Azure 
RemoteApp product and promoting the 
use of Citrix’s XenApp Essentials instead. 

Although branded as the second 
generation of Azure RemoteApp this 
was also a significant change from 
an end-user standpoint as published 
applications hosted in Azure could now 
be accessed using Citrix end-clients and 
using Citrix’s HDX technology which 
allows for increased security and greater 
bandwidth efficiency.

More significant to many of Citrix’s 
current and prospective customers Citrix 
now offer the XenApp and XenDesktop 
Service as part of the Citrix Cloud service. 
Allowing customers to run a traditional 
XenApp or XenDesktop environment in 
the cloud, where the back-end servers 
(licensing server, data collector and 
database servers for example) are all 
hosted in the Citrix Cloud whilst the 
virtual delivery agents or Virtual Desktop 
Access either hosted in another cloud 
provider, such as Azure, or even on the 
customer’s own premises. 

There are several advantages of opting 
for XenApp and XenDesktop solutions 
rather than a standard Remote Desktop 

and these are much the same for cloud-
based servers as they were for traditional 
DataCentres. Citrix’s ICA protocol is 
much leaner in terms of bandwidth 
compared to Microsoft’s RDP protocol 
(this is key for cloud-based servers which 
are likely to be accessed via an Internet 
or WAN connection rather than a local 
area network) and generally much more 
secure. In addition – the Citrix Receiver 
client software is available on a great 
variety of end-user devices therefore 
existing devices can be utilised without 
high upfront costs or replacement. 

The growth and development of Citrix 
Cloud has not just influenced the 
XenApp and XenDesktop products; 
there have also been advances with 
the XenMobile products alongside the 
growing popularity of mobile computing. 
XenMobile is Citrix’s mobile device 
management solution, which allows 
organisations to control various aspects 
of mobile devices in the organisation 
from control of the applications that 
can be used right through to full 
management of the device. 

Applications delivered to devices 
controlled within a XenMobile 
environment can be ‘containerised’ so 
overall control is still available to the 
administrator. The advantage of this is 
that it allows applications to be removed 
from the device when no longer required 
or allowed. Different levels of control to 
end-user devices can be put in place to 
even allow user-owned devices (possibly 
in a Bring Your Own Device scenario) 
access to corporate systems and the 
ability to download containerised 

continued

does

have a future?
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applications that can later be removed by the administrator 
without affecting their personal apps on the device. 

Further to the use of application control is the ability to 
control a device from a management perspective. This 
means that XenMobile can allow IT admins to enforce 
security policies such as a passcode lock and the ability to 
remotely erase devices in case of theft. 

XenMobile is also available with a suite of applications 
allowing for the secure use of email and web browsing 
on mobile devices. For organisations requiring end-user 
delivery of confidential data (such as for law firms) the 
XenMobile Secure Suite can allow for secure access to 
these through dedicated apps, namely Citrix Secure Mail 
and Citrix Secure Web.

The back-end functionality of XenMobile products are now 
all delivered from the Citrix Cloud with the end-user delivery 
from an application named ‘Secure Hub’. This is available 
for both iOS and Android devices so compatibility with 
most mobile handsets is assured when using XenMobile in 
a corporate environment. 

There is competition to XenMobile in the form of Microsoft 
Intune. Like XenMobile, Microsoft Intune is a cloud-based 
mobility management product that also offers device and 
application control. However until recently features such as 
Micro VPN and the secure applications such as Citrix Secure 
Mail and Citrix Secure Web (previously known as Worx Mail 
and Worx Web) were only available in XenMobile. 

In the past year the competition between the two products 
has become that of compatibility and integration between 
the two. As a result of XenMobile’s integration capabilities 
into Intune, the application management and protection 
policies from both products can be used together to 
increase security in terms of application access and the 
data being used within this. 

For example - if protection policies are put into place by 
the administrator, a user attempting to copy text from a 
Word document in Office 365 (on their mobile device) and 
pasting this into a non-Intune app on the device (such as 
a native mail application) would receive a security warning 
advising that the data couldn’t be pasted there. However - 
Intune can be configured to allow for data to be copied into 
a secure email product instead such as Secure Mail as part 
of XenMobile.

In addition to this, there is compatibility between the apps 
themselves. An attachment opened from Secure Mail (part 

of the XenMobile suite) can be opened (and edited) in an 
Office 365 app such as Microsoft Word or Excel and remain 
protected as part of a secure container delivered by Intune.

Management when combining the two products is 
performed from within Citrix Cloud so it’s possible to get the 
best of both worlds both in terms of the improved end-user 
experience and ease of management for administrators 
wishing to configure policies for both. The Intune app 
protection policies are listed alongside XenMobile’s 
application policies in the Citrix Cloud management portal 
so there is no requirement to use one or the other for 
administration.

With the upcoming GDPR compliance fast approaching 
and the requirement for data protection as part of this, 
XenMobile and Intune can help businesses keep data 
secure as part of their GDPR compliance plans through the 
use and enforcement of these features on mobile devices.

In summary – does Citrix have a future? Absolutely. 
Although later to the cloud than other vendors the potential 
from the cloud and mobility products have made Citrix and 
their most well-known products (XenApp, XenDesktop, 
XenMobile and NetScaler) more relevant than ever. Even 
as the industry becomes less Windows and desktop PC-
focused, the solutions launched by Citrix in recent years can 
greatly enhance the environments of traditional as well as 
new Citrix customers.

In my experience from administrating Citrix solutions 
ranging from 20 to 2000+ users I still feel it’s one of 
the most capable products for environments requiring 
virtualised desktop delivery. Whilst other solutions are 
available Citrix is still the leader in the VDI world and the 
potential available from their cloud and mobility products 
can really make a difference to users in environments of all 
sizes. Likewise, the recent integration of Citrix XenMobile 
with Microsoft Intune brings the features of both mobile 
device management platforms into one single solution that 
can bring great benefits for everyone. 

continued

Darryl Gildroy
Group Technical Consultant
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The Internet of Things (IoT), Virtual Reality 
(VR) and Augmented Reality (AR) are still 
considered to be ‘new technologies’ in the IT 
sector but they have been buzzwords in the 
industry for several years now, so when do 
they become mainstream?

Like most technical innovations, mass 
adoption depends on ‘killer apps’; uses for 
the technologies that many organisations 
need and want, so that the innovations 
become pervasive and this may be close at 
hand for IoT, VR and AR.

IoT – everything is 
connected

Until recently IoT hasn’t been mass-market.  
There’s been lots of headlines and R&D ideas, 
most notably on Smart Cities, like San Diego 
-https://www.digitaltrends.com/home/
san-diego-smart-city-technology/ - but for 
most in the IT sector it’s been a ‘tomorrow’ 
concept.  It is though silently creeping into 
our daily lives, driven by consumer demand 
and smartphone functionality; effectively 
the smartphone has become the IoT remote 
control.  The very nature of IoT and the 
endless possibilities though mean that 
it’s difficult to pigeonhole and the current 
plethora of sensor, gateway and platform 
choices make it difficult to navigate at outset.

In the consumer market Nest® broke new 
ground in Smart Meters.  Founded by Tony 
Fadell, the acknowledged ‘Father of the 
iPod’, Nest devices work with Google Home® 
and Apple HomeKit® to provide a range of 
functions on relatively inexpensive hardware.  
Temperature, lighting, security cameras, 
doorbell video and even garden sprinklers 
can be pre-programmed, automated and 
remotely controlled.  Most utility companies 
are partnered with Nest and similar vendors 
to offer Smart Meters as part of the service 
– see https://nest.com/uk/energy-partners/
first-utility/ as an example.

In SME, Enterprise and Industry, the choices 
are more complex but that is evolving rapidly 
with solutions appearing that allow IT 
companies to package IoT for a variety of use-
cases.  Market consolidation and competition 
is also simplifying IoT considerably.

So, what’s the downside with IoT?  Well, as 
with most technology in recent years it’s 
the security aspect.  Every connection is a 
potential threat and the more devices, the 
bigger the threat.  Security management 
is of huge importance to IoT and security 
must be at the core of every use-case 
design, especially when connected devices 
are physically accessible to a much wider 
potential population.

‘we live in a world 
of many clouds, 
where everything 
is connected, and it 
needs to be secure.’

Personally speaking, IoT feels like cloud 
did ten years ago.  It is where IT Solutions 
and Services partners can add true value 
– by designing and integrating a range of 
technologies to provide a solution with 
significant benefits, principally efficiencies, 
cost savings and productivity gains.  All with 
a measurable return on investment and 
invariably, with cloud as the foundation, as-
a-service.

VR – Ready Player 1?

Ask most people what they think about VR 
and they immediately associate it with video 
games.  Hardly surprising given that, like 
IoT, this has also been consumer-driven and 
smartphone AR is becoming more prevalent 
but I truly believe that AR and VR have much 
to offer the business-world.

Ever done an audio tour around a museum or 
attraction like the Natural History Museum, 
the Louvre or Alcatraz?  Think of that in AR 
terms and the experience can be taken to 
another level.

Most repeatable experiences can benefit 
from VR/AR so consider also the possibilities 
for training.

Any form of classroom or in-person training 
to  set curricula can benefit from AR to 
display examples in addition to the spoken 
tuition.  Integration of virtual illustrations, 
images, movies and additional material 
enhances the learning experience and 
knowledge retention.  Invariably ‘seeing’ has 
a greater impact that ‘hearing’ and the ability 
to interrogate, replay, revisit and drill-down 
through detail is significant.

On closer examination, the benefits become 
clear - many learning experiences and 
training can be automated where people can 
walk around an environment and be ‘taught’ 
on the move, learning and exploring at their 
own pace with pre-programmed features to 
explore further by virtual touch.  The benefits 
for on-the-job training are enormous in 
terms of productivity but a mixed personal/
VR training experience guarantees a higher 
consistency of delivery too.

VR/AR has the potential to completely 
revolutionise the training market.

the pure technology group will launch     
pureIoT and        purevr in 2018.

Cliff Fox
Group COO

game
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background
Super Break is a market leading short-
break specialist with over 30 years in the 
industry.

Founded in 1983 the business has innovated 
since its inception, initially specialising in 
hotel-only  breaks, the business has continued 
to develop its product portfolio and now 
offers theatre, transportation, concert tickets 
and more.

Awarded with the Feefo Gold Service 
standard for 3 years running and voted as the 
best accommodation-only supplier and ‘Best 
Operator UK Holidays’ in 2018, the business is 
one of the highest rated and trusted holiday 
specialists in the UK.

challenge
Super Break was facing constraints on its 
existing platform. With over 1.5 million 
customers its customer base was expanding 
rapidly but without the capability to handle 
increased volume their IT infrastructure 
lacked scale. This coupled with an aging 
platform that was proving difficult to support,  
was beginning to have an impact on efficiency 
and growth.
 
Super Break required a solution that would 
remove the burdens of infrastructure 
management and provide them with the 
freedom to focus on their main business 
activities. 

The pure technology group worked with Super 
Break to review multiple options, tailored to 
their specifications and after several months 
of collaboration the decision was made to 

create a new Platform as a Service (PaaS) 
solution

solution
Super Break and the pure technology group 
combined to design a custom built and fully-
managed solution. The new PaaS solution 
utilises the latest compute, network and 
storage technologies from vendors including 
Huawei, Microsoft and VMware and is 
designed to provide 10x more compute 
power, without 10x the overhead. Fast 
SSD based storage, improved network 
performance and licensing was optimised 
within the design.

Super Break can now continue to grow 
rapidly with the option to scale on demand 
as and when required. The platform contains 
enhanced security to ensure systems are 
protected from the constant threat of cyber-
attacks. The new PaaS provides improved 
flexibility and an increased ability to react 
and respond to requests and changes at an 
instant, within a scalable budget.

Super Break can innovate their services much 
faster than ever with the ability to manage 
and test their applications and services 
instantaneously.

Stuart Taylor, Group Head of IO at Super 
Break commented:

“When selecting a vendor, it was key for 
us to find a partner, and not just a service 
provider. pure technology group listened to 
the challenges we faced with the existing 
platform and provided us with options and 
solutions, plural; allowing us to meet our 
ever-demanding timelines and budget. 
The existing platform had, like many legacy 

systems, accumulated some inefficiencies 
over the preceding years, and architectural 
documentation was incomplete or out of 
date; a `lift n shift` was out of the question.

Despite this, pure technology group worked 
quickly and without fuss, to move our 
ecommerce platform and back office systems 
to their new home with a minimal amount of 
disruption, and they continue to work on our 
platform, creating further opportunity for us 
to streamline and upgrade where efficiencies 
can be realised. 

The PaaS solution provided, has eliminated 
much of the overhead of infrastructure 
management, allowing us to focus on what’s 
important for our business, like building 
applications with innovative features and 
exceptional user experiences, while Pure 
Technology Group focus on what they do 
well, the IT infrastructure.”

may 2018

story
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